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Signage Maintenance

The design of a sign The importance of
should consider clean, well-maintained
the design of the frontages that are in
storefront, neighboring good repair should not
buildings, and be be underestimated.
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| Pedestrian amenities
| that reflect the

|| business character,

| including colorful

|| plantings, seating,

|| outdoor displays and

__|_artwork, add vitality
/' and are sometimes
1 ’L called “gifts to the
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Resources

The City of Eugene offers loans and
incentives to support economic growth
and encourage private investment in our
community. Some of these programs
can be used for facade enhancements to
e create successful storefronts. For more
) o | information on these opportunities, please
, - : = | visit www.eugene-or.gov/819/Loans-and-
! ‘ Incentives.
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